Type of toolkit:

Target audience:

Toolkit topic
and highlights:

Website access:

Access to market based on Roadmap towards KmoO.

New entrants into farming, decision-makers,
tourism and gastronomy sector, research.

New entrants to farming often start on small farms.
Producing for the market, at a small scale, requires
that these producers look for innovative ways to add
value to their products, and alternative ways to enter
the market. At this scale, selling through short supply
chains usually proves to be a viable option. The Km0
label is an innovative opportunity to keep or revitalize
small-scale and diversified agriculture in every region.
It qualifies a product that is consumed, fresh or pro-
cessed, near its production site and is consumed in the
season it is produced. Creating a value chain network
of operators promotes an innovative way of entering
the market, enabling the direct supply of products (by
producers and processors), as well as disseminating
information on where to look for this type of products
(shops and restaurants).

www.kmOQalentejo.pt


http://www.km0alentejo.pt
http://www.km0alentejo.pt







Afterlooking at the NEWBIE topic specific toolkit - what
do you consider useful for your work (as a new entrant,
established farmer, advisor, policy maker, researcher,
teacher, etc.)?

From your perspective - what did you miss in this topic
specific toolkit?

Since we would like to continue with the monitoring
of new entrants - would you like to share your e-mail
address for future information exchange?

https://forms.gle/xiLsDw5MNJwEPkyA9


https://forms.gle/xiLsDw5MNJwEPkyA9
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